
MLS Cooperation Proposal

Recommendation: That the following policy be adopted in the NAR Handbook on Multiple 
Listing Policy as new MLS Statement 8.0:

Within 24 hours of marketing a property to the public, the listing broker must submit 
the listing to the MLS for cooperation with other MLS participants. Public marketing 
includes, but is not limited to, flyers displayed in windows, yard signs, digital 
marketing on public facing websites, brokerage website displays (including IDX and 
VOW), digital communications marketing (email blasts), multi-brokerage listing 
sharing networks, and applications available to the general public.
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Rationale: Distribution of listing information and cooperation among MLS participants is 
pro-competitive and pro-consumer. By joining an MLS, participants agree to cooperate with 
other MLS participants except when such cooperation is not in their client’s interests. The 
public marketing of a listing indicates that the  MLS Participant has concluded that 
cooperation with other MLS participants is in their client’s interests. This policy is intended to 
bolster cooperation and advance the positive, procompetitive impacts that cooperation 
fosters for consumers. 

Does Policy Statement 8.0 require listings to be included in an MLS’s IDX or VOW 
displays? 
No. While listings that are displayed on the Internet must be submitted to the MLS and 
distributed to other MLS participants for cooperation, submitting a listing for cooperation 
within the MLS does not necessarily require that listing to be included in an MLS’s IDX or 
VOW displays, if the seller has opted out of all Internet display. Per MLS rules, participants 
can work with their listing clients to determine an appropriate marketing plan, taking into 
account the client’s needs and full disclosure of the benefits to market exposure. 

Does Policy Statement 8.0 prohibit office exclusives?
No. “Office exclusive” listings are an important option for sellers concerned about privacy 
and wide exposure of their property being for sale. In an office exclusive listing, direct 
promotion of the listing between the brokers and licensees affiliated with the listing 
brokerage, and one-to-one promotion between these licensees and their clients, is not 
considered public advertising. 
Common examples include divorce situations and celebrity clients. It allows the listing 
broker to market a property among the brokers and licensees affiliated with the listing 
brokerage. If office exclusive listings are displayed or advertised to the general public, 
however, those listings must also be submitted to the MLS for cooperation. 
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Does Policy Statement 8.0 apply to non-active listings?
Yes. Policy Statement 8.0 applies to any listing that is or will be available for cooperation. 
Pursuant to Policy Statement 8.0, “coming soon” listings displayed or advertised to the 
public by a listing broker must be submitted to the MLS for cooperation with other 
participants. MLSs may enact “coming soon” rules providing for delays and restrictions on 
showings during a “coming soon” status period, ensuring flexibility in participants’ listing 
and marketing abilities, while still meting the participant’s obligations for cooperation. 

Does Policy Statement 8.0 require listings to be submitted to the MLS if they are 
advertised to a select group of brokers outside the listing broker’s office? 
Yes. “Private listing networks” that include more brokers or licensees than those affiliated 
with the listing brokerage constitute public advertising or display pursuant to Policy 
Statement 8.0 Listings shared in multi-brokerage networks by participants must be 
submitted to the MLS for cooperation. 
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